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Abstract 
 

Indonesia is one of the most populous countries in the world. Gen Z dominates 
27.49% of the total population, with 74,93 million compared to the general 
population of 270 million. This data shows that development activities in 
Indonesia will be indirectly influenced by the contribution of Gen Z. One 
indicator of national development is the level of financial literacy. The 
financial literacy level of Gen Z is considered unsatisfactory. Most Gen Z are 
students. As agents of change, students are expected to bring about greater 
change. However, several studies show that students still have a low level of 
financial literacy. Based on the explanation above, this community service 
activity is urgently needed to provide information and education to Gen Z 
students in the Faculty of Economics and Business at Universitas 
Muhammadiyah Surakarta. This activity aims to help participants gain a 
deeper understanding of investment theory, enabling them to enhance their 
financial literacy. The community service was conducted through lectures, 
discussions, and simulation exercises. The results show that there was an 
increase in understanding and interest in investing. 
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1. Introduction   

Indonesia is counted as one of the countries with the largest population in the world. 

Karina et al. (2021) and Nurina et al. (2023) revealed that most of the Indonesian population 

is Generation Z, which reaches 27.49% of the total population in Indonesia. Generation Z or 

Gen-Z is a generation born between 1995 – 2010 (Rahmawati et al.., 2023). The data indicate 

that Gen Z has a high probability of playing an important role in supporting Indonesia's 

development and leading Indonesia in the future.  
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Financial literacy is needed by a country for development activities. The higher the level 

of financial literacy of a country, the more likely it is that the country's population can 

manage at least their personal finances. Good financial management will foster consumption 

patterns and a healthy investment climate. Increasing financial literacy will affect one of 

them, which is investment knowledge. Investment is storing funds or wealth in the form of 

money or objects in the hope of making a profit in the future (Inayah, 2020).Financial literacy 

is an individual's ability or skill in making decisions to manage finances so that it can improve 

their well-being (Morgan & Long, 2020) in Viana et al (2021). 

Financial literacy is important especially in emerging countries. Financial literacy proves 

to be a stabilizing indicator that nurtures sustainable growth while mitigating economic 

fluctuations in emerging economies (Katnic et al., 2024). Financial literacy can also improve 

a better investment climate (Capuano & Ramsay, 2011). Nursjanti et al. (2023) explain that 

the financial literacy level of Gen Z is still at 44.04%, which is considered unsatisfactory. Most 

of Gen Z have the status of college students. Students as agents of change are expected to be 

able to bring about better change (Margaretha & Pambudhi, 2015; Hafidz, 2022). However, 

Addin et al.., (2024); Susilawaty and Dirga (2022) revealed in their study that students still 

have a low level of financial literacy. One component of financial literacy is knowledge of 

making investments.  

Based on the analysis of the situation, on March 18, 2024, an online survey was carried 

out to map the investment patterns of Gen Z who are students at the Faculty of Economics 

and Business, University of Muhammadiyah Surakarta. 59 students filled out the 

questionnaire. The results of the questionnaire showed that all respondents received an 

allowance every month to meet their needs as students. As many as 81.4% of students can 

set aside their pocket money per month for saving purposes. However, only 61% have made 

investments. Of the 61%, only 3 students have started to invest in mutual funds and gold. 

Furthermore, as many as 22% of students consider investment scary and doubtful. Based on 

the above explanation, this service activity is urgently needed to provide information and 

education for Gen Z students to understand investment theory better so that they can 

improve their financial literacy. 
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2. Methods of Implementation  

The solution offered from this service activity is investment education activities for Gen Z 

students, especially at the Faculty of Economics and Business, University of Muhammadiyah 

Surakarta. Educational activities will be carried out with presentations related to investment 

theory and simple investments that beginners can do. In addition to theory, practical 

activities are in the form of simulations. It is also done to increase the understanding of the 

participants in carrying out safe and comfortable investment activities.  

Through this activity, Gen Z students are expected to have knowledge related to 

investment. Furthermore, with their knowledge and understanding, Gen Z students can apply 

their knowledge more quickly, so they can manage their finances even better and make 

investments. The positive impact is that Gen Z students can get to know investments earlier, 

which can later affect their finances in the future. This service was carried out on Monday, 

June 17, 2024. The activity began with a pre-test on investments. In this pre-test, there are 

16 questions that forum participants must answer. These questions include: name, age, 

amount of pocket money, ownership of the investment, reasons for not having an investment, 

perception of investment, and knowledge of types of investments such as precious metals, 

stocks, mutual funds, and deposits.  

Furthermore, the service team presented material related to investment types and 

socialization of investment types that are suitable for beginners, such as students. The goal 

is to increase students' interest in investing. This activity was carried out using the lecture 

method. The lecture method is a method of delivering information or material orally 

(Hidayat, 2022). This method is one of the methods that is easy to do because one of its 

advantages is that it does not require high costs and complicated preparation (Wirabumi, 

2020). 

After the presentation is completed, the session is done. Participants were asked to fill out 

a post-test that had the same questions as the pre-test. The goal is to find out if there is a 

difference in interest between before and after the socialization material. The socialization 

activity was closed with the delivery of material on how to invest in gold, stocks, and mutual 

funds.  
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3. Results and Discussion  

The results of the pre-test and post-test show that there is an increase in student interest 

in investing. The increase in interest in investing occurs in investments that are relatively 

simple and have low risk such as deposits, gold, and mutual funds. Interest in stock 

investment has not increased because stocks are considered a high-risk investment 

instrument (Iswanto & Ramadhan, 2022; Pratamaputra, 2022). The highest percentage 

increase in student interest in investing is in mutual fund investments, which is an increase 

of 34.5%. 

 

Interest in mutual fund investment is motivated by the benefits offered by the 

instrument itself. Mutual funds are known as investment instruments that offer stable 

returns (Smith & Schreiner, 1970).  In addition, mutual funds offer higher returns compared 

to other investment instruments and tend to have lower risk (Safiuddin & Hasan, 2022). 

Based on this characteristic, two participants who were interested in investing managed to 

open a mutual fund account and transact on the mutual fund buying and selling application 

directly after the activity is finished.  

 

 

 

 

 

 

 

 

 

 

Figure 1. Investment Socialization and Education Process.   

Table 1. Comparison of Students’ Interest in Investment Instruments (Before and After) 

Deposit Stock Gold Mutual Funds 
Before After Before After Before After Before After 
58,6 % 2,1% 3,1% 93,1% 79,3% 86,2% 41,4% 75,9% 

Source: primary data (2024) 
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4. Conclusion 

This activity concludes that there is an increase in Gen Z students' knowledge about 

investment. In addition, there is an increase in the percentage of Generation Z students' 

interest in making investments. There was a 3.5% increase in participants' interest in making 

deposit investments. Furthermore, there was a 6.9% increase in participants' interest in gold 

investment. The highest increase in investment interest was in mutual fund instruments of 

34.5%.  

The suggestion for the next service activity is to follow up on the results of the service 

that has been carried out. The results of the service carried out show a significant increase in 

interest in mutual fund investment instruments. This means that many participants want to 

invest in mutual funds after receiving educational materials. In this service activity, only two 

participants managed to create an account to transact mutual fund instruments. Thus, the 

suggestion for the next service activity is intensive assistance in creating an account or 

mutual fund account. 
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