p-ISSN: 1412-3835
J P I s JURNAL PENDIDIKAN e-ISSN: 2541-4569
1Ll SOSIAL VOL 33, NO. 2, DES 2023

IMPROVING INNOVATIVE BEHAVIOR THROUGH
ENTREPRENEURSHIP EDUCATION IN ECONOMIC EDUCATION
STUDENTS LAMBUNG MANGKURAT UNIVERSITY

Suci Rahayu!, Maulana Rizky2, Monry Fraick Nicky Gillian Ratumbuysang3
Mahmudah Hasanah#
1234 Faculty of Teacher Training and Education, Lambung Mangkurat University,
Indonesia
email: sucirahayuu20@gmail.com

ABSTRACT

The development of the times is increasingly rapid so it demands change
in every individual, therefore innovative behavior is very important, especially
for students so that they are able to face developments in the times and provide
better changes for themselves and others. However, in reality the innovative
behavior of students is still relatively low because they find it difficult to
innovate. This research uses a quantitative approach with the type of expost
facto research population amounted to 166 students using the probability
sampling technique. The research instrument used observation and
questionnaires with a likert scale, data analysis uses simple linear correlation.
The test results of the t-test obtained a significance value of entrepreneurship
education showing that the results of the t-test obtained a tcount value of 3,383 >
trable Value of 1,980 meaning that the Hihypothesis is accepted. Variable (X)
entrepreneurship education on innovative variable (Y) has a positive influence,
so hypothesis Ho is rejected. The calculated r value is 0.301. This means that the
entrepreneurship education variable (X) has an effect on increasing innovative
behavior (Y) by 30% which is categorized as relatively weak. The remaining
70% is influenced by other variables both internally and externally.
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INTRODUCTION

The development of an era that is increasingly rapid and modern, especially in
the current era of globalization demands changes, one of which is the economy,
therefore innovative behavior is very important, especially for students so that
students after graduation are expected to be more innovative, have skills, and are
proficient in seeing opportunities in the future. will come because as the next
generation of the nation that can provide a better change. In line with what was said
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by (Handayani & Rahmah, 2020) that nowadays, students are increasingly required
to be more innovative within a group or organization, this aims so that students can
develop and compete in meeting and achieving goals. College graduates are
expected to have competence in academic matters as well as contribute to the
progress of the nation and the State by creating jobs (Baihaqi & Nurif, 2015) in (Asih
etal, 2020:32).

Behavior is an act in the form of an action from a person in responding to
something and then it becomes a habit because of the value that is believed. Human
behavior is essentially an action or activity of a person, both observable and non-
observable by human interaction with the environment which is manifested in the
form of knowledge, attitudes and actions. Behavior can be interpreted more
rationally as an organism's or a person's response to stimuli from outside the
subject, this response is formed in two kinds, namely the passive form and the active
form where the passive form is an internal response that occurs within humans and
is not directly visible from other people. while the active form is when the behavior
can be observed directly Triwibowo (2015) (in Subekti, et al., 2022).

Innovative behavior is a person's attitude in creating new and different
innovations and providing added value to a product or method. Innovative behavior
is a person's ability to apply creativity or produce creative ideas in solving problems
and finding solutions so that an innovative person becomes more effective and
efficient. always think critically, have high motivation, be optimistic, and carry out
research and evaluation. Innovative behavior is closely related to innovation,
innovation is a new way of thinking while innovation is the result of thinking from
innovative behavior.

In facts there are factors in students in innovative behavior namely that
awareness of innovation and entrepreneurial ability can be said to be low so it needs
to be increased, motivation needs to be strengthened, innovative awareness and
innovative abilities are the main processes of innovation activities, and are also
influenced by innovation personality Ding (2017) (in Suwardi, et al.,, 2021: 71).
There are also other factors in innovative behavior caused by environmental factors,
the brain, thoughts and thoughts where thoughts and thoughts include more than
memory and knowledge of the senses, feelings, intentions and motivations for action
then lead to the four constituents of thinking as concepts, perceptions (the process
of knowing or recognizing objective objects and events with the help of the senses),
emotions, and goals Koutstaal & Binks (2015) (in Amalya, 2019: 45).

Based on the results of direct observations with 40 students of Economics
Education Batch 2019/2020/2021 and data collection was collected via Google form
which was distributed to representatives of each class. Students say that their
innovative behavior tends to be low, because they find it difficult to create new
products (innovations) caused by a lack of knowledge and skills regarding
innovation. In addition, the results of the questionnaire also concluded that there
were student internal factors, namely the lack of motivation and self-confidence in
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the success of the innovation to be realized, so that they prefer something that
already exists rather than innovating.

Duening, Hisrich, & Lechter (2009: 71) explains that innovation is a talent or
ability to apply creativity to solve problems, find opportunities, and have new and
different ideas from before. The meaning of new and different is to be able to create
a product that is new and different both in the form of goods and services or in
processes such as ideas, methods and ways so that it has its own characteristics.
Innovation is seen as an internal driver and is related to an entrepreneurial mindset
(Suwardi et al., 2021). In line with what Zimmerer said (in Suryana, 2017: 74)
Innovation is a person's creative ability to create opportunities in solving problems
and can create opportunities to improve or enrich human life (innovation is the
ability to apply creative solutions to those problems and opportunities to enhance
or to enrich people's live).

Based on the problems described above, efforts that can support increased
innovative behavior are through the Entrepreneurship Education program, such as
entrepreneurship courses in universities because innovation is one of the driving
forces for the development of entrepreneurial projects. Entrepreneurship education
related to perceptions in encouraging innovation through entrepreneurship
education is the main task of tertiary institutions. In line with what Pangesti (2018)
said that entrepreneurship education is an important basis for continuing education
for quality young people.

Entrepreneurship Education is a unit of study applied in tertiary institutions
whose goal is that students are expected to be able to obtain it from a learning
process that stimulates their analytical and psychomatic abilities so that they have
a better experience through practice carried out in learning which is expected to be
carried out in the real world. Susilaningsih (2015) says that entrepreneurship
education in tertiary institutions is related to the formation of entrepreneurial
character, an entrepreneurial mindset that is always creative and innovative, and is
able to train students in creating added value (innovation) or good values (values),
take advantage of opportunities, dare to taking risks, instilling knowledge, values,
spirit, and entrepreneurial attitude to students so that they become independent,
creative and innovative people. According to De Jong, & den Hartog (2003) (in
Hidayat, et al., 2018) Innovative behavior is an individual activity that aims to
introduce new and useful ideas related to processes, products or procedures. In line
with what was said by Bruce, (1994); Jennsen, (2004) (in Helmy & Pratama, 2018)
defines that innovative behavior is all individual action that leads to idea generating,
idea promoting, and implementation of something new.

Hasan (2020) says that entrepreneurship education with several types of
education and training processes, aims to influence individual attitudes, behaviors,
values or intentions towards the concept of independent business as a career that
can be realized in society. In line with what was said by Kaharudin & Djohan (2022:
290) that entrepreneurship education is a process to build an entrepreneurial spirit
in a person so that he can increase a culture of creativity and innovation, by taking
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advantage of existing opportunities so that he can run a business effectively and
efficiently. The innovative spirit of an entrepreneur is like having the courage to take
into account and taking existing risks, being able to create products that are different
or have added value and are different from those offered by competitors.
Entrepreneurship education is organized with the aim that graduates can build
businesses and create jobs. According to Suwardji, et al (2021: 79) the results of the
study showed that the path analysis test obtained a standardized beta value of 0.224,
a tcount of 2.823, and a significant value of 0.005, which is smaller than alpha (0.05).
This means that entrepreneurship education directly influences significantly and
positively on student innovation, with entrepreneurship education it can help
students equip themselves to become independent, creative and innovative
individuals.

Based on the description above, it can be concluded that students' innovative
behavior is still low. Innovative behavior is very important for students, especially
innovation in creating new products, so that this can influence students' future
readiness in facing current developments. Therefore, efforts that can be applied to
students to increase innovative behavior are through the role of entrepreneurship
education so that they are more confident in new ideas for innovation that can
provide new added value, so that they are able to develop and implement these
innovations.

RESEARCH METHOD

The author uses a quantitative approach with the type of expost facto research,
to test the increase in innovative behavior through entrepreneurship education
programs for students of the faculty of teacher training and education of the
University of Lampung. The population used in this research is economic education
students class 2019/2020/2021 who have taken entrepreneurship courses, while
the number of students is 166 students using the probability sampling technique.
The number of samples was calculated using the slovin formula, totaling 117
students. The research instrument uses data collection techniques. Furthermore,
when viewed from the methods or techniques of data collection, data collection
techniques can be carried out by interviews, questionnaires, observation, and a
combination of the three (Sugiyono, 2021). The distribution of
questionnaires/questions carried out in this study used the survey method by
sending questionnaires directly to students of the 2019/2020/2021 class of
economics education who had taken entrepreneurship courses as well as the
technique of distributing the questionnaire links listed on the Cloud system which
in this case used Google Form media for filling out questionnaires, data analysis
using simple linear correlation for data analysis using questionnaires (validity test
and reliability test) then for analysis prerequisite tests using normality tests,
linearity tests, and for hypothesis testing using (t-test and R-test Coefficient of
Determinant).
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RESULTS AND DISCUSSION
Results
Validation and Reliability Results
Table 1.
Instrument Validation and Reliability Results
Variable Valid Invalid Alpha- Conclusions
Cronbach

Innovative Behavior 20 3 0.815 Reliable

Entrepreneurship 18 0 0.899 Reliable

Education

Number of items 38

Based on the validity test that has been carried out with the SPSS innovative
variable above, it can be seen that the 23 questionnaire items that have been tested
the results are 20 valid questions> 0.30 while 3 items are invalid because the results
show <0.30 and for the entrepreneurship education variable all questions used are
valid. Meanwhile, the results of the instrument reliability test or test with Alpha-
Cronbach obtained values between 0.815 - 1.000 > 0.600, so it can be concluded that
all questions in this study are reliable or consistent because the alpha value > r table
value.

Classical Assumption Test
Normality test

Normal Q-Q Plot of Inovatif Mormal Q-Q Plot of Pendidikan Kewirausahaan

Expected Normal
Expected Normal

Observed Value Cbserved Value

Figure 1.
Normality Results of Innovative Behavior and Entrepreneurship Education Variables

Based on the results carried out using (Q-Q plot) it can be seen that innovative
entrepreneurial education data (Y) most of the data patterned around the diagonal
line to the upper right, on this basis proves that the distribution of data is normally
distributed both from innovative and educational behavior variables
entrepreneurship.
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Linearity Test

Table 2.
ANOVA
Sig.
Entrepreneurship Between Groups (Combined) .000
Education * Linearity .000
Innovative Deviation from Linearity
.000

The table above shows that the results of linearity testing obtained the
significance value of entrepreneurial education to innovative 0.00 <0.05 means that
the relationship of independent variables with the dependent variable is linear.

Hypothesis Test (t-test)

Table 3.
t-test Result

Unstandardized Standardized

Coefficients Coefficients
B Std. Error Beta t Sig.
54.233 6.219 8.720 .000
.289 .085 301 3.383 .001

a. Dependent Variable: Entrepreneurship Education

The table above shows that the results of the t test obtained a tcount value of
3,383 > a t-table value of 1,980 meaning that the H1 hypothesis is accepted: Variable
(X) entrepreneurship education on innovative (Y) variable has a positive influence,
so hypothesis Ho is rejected.

R Coefficient of Determinants

Table 4.
Determinant Coefficient R-test Results
Model R R Square Adjusted R Square Std. Error of the Estimate
1 301 .091 .083 7.418

a. Predictors: (Constant), Innovative

The calculated r value is 0.301. means that the entrepreneurship education
variable (X) has an effect on increasing innovative behavior (Y) by 30% The
remaining 70% is influenced by other variables both internally and externally based
on research journals found a, such as: creativity, motivation, self-efficacy, and desire
to succeed based on previous research journals.
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Discussion

Based on the results of the questionnaire, it can be seen how the role of
entrepreneurship education is that with entrepreneurship education, students can
learn things related to renewal, students can feel confident in their abilities to
develop innovative ideas in learning, with student entrepreneurship education can
increase understanding of how to develop product innovation, add knowledge in
creating creative and innovative products, with entrepreneurship education I get
the knowledge to innovate, but have never directly practiced it, and
entrepreneurship education can open students' minds to the importance of
innovative behavior.

Economics education students have good innovative behavior such as being
able to look for new opportunities to improve products and innovate, being able to
create new products that are not yet on the market, being able to make innovations
that are more effective and efficient, being able to make products in new ways, etc.
but there are some things that must be at the level, such as don't give up easily if you
experience failure in creating product innovations and so that you are better able to
overcome obstacles when implementing product innovations.

The results showed that the t-test obtained a significance value of
entrepreneurship education showing that the results of the t test obtained a tcount
value of 3,383 > twble value of 1,980 meaning that the H; hypothesis is accepted.
Variable (X) entrepreneurship education on innovative (Y) variable has a positive
influence, so hypothesis Ho rejected. The calculated r value is 0.301. This means that
the entrepreneurship education variable (X) has an effect on increasing innovative
behavior (Y) by 30% which is categorized as relatively weak. The remaining 70% is
influenced by other variables both internally and externally based on research
journals found a, such as: creativity, motivation, self-efficacy, and desire to succeed
based on previous research journals.

Researchers can also prove that the entrepreneurship education variable can be
a significant predictor of increasing student innovative behavior, even though the
increase is only 30%. These results illustrate that through programs, learning and
assignments in entrepreneurship education are able to increase students'
innovative behavior. In line with research conducted by Suwardi, et al (2021)
concluded that through participation in learning, students are able to form learning
networks in a good entrepreneurship education environment, use their influence to
continuously obtain and exchange valuable resources through persuasion and
collaboration, forming networks shared social resources, and improve self-
professional skills. The effectiveness and conversion rate of innovative knowledge
strengthens the perceived impact of entrepreneurship education on innovation.
This means that the introduction of entrepreneurial opportunities can encourage
students to recognize their entrepreneurial orientation with the help of
entrepreneurship education obtained in college so that students are able to express
their own creativity and innovation in entrepreneurial projects based on the
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transformation of innovative technology and creativity. Innovation is the driving
force for the development of entrepreneurial projects (Kassean et al., 2015).

CONCLUSION

Based on research conducted, the role of entrepreneurship education on
students' innovative behavior has a positive effect. Students feel more confident in
their abilities to develop innovative ideas because entrepreneurship education
teaches students how to innovate and add value to a product, increases creativity in
creating creative products, and opens students’ minds to the importance of
innovative behavior. in entrepreneurship. Based on the results of the research
conducted, it can be concluded that with the role of entrepreneurship education,
ULM economics students have better innovative behavior, such as being able to look
for new opportunities to improve products and innovate, being able to create new
products that are not yet on the market, being able to carry out more effective
innovations. and efficient, and able to make products in new ways.

The findings of this study contributed to an increase in student innovative
behavior based on the results of the study showing that the results of the t test
obtained a significance value of entrepreneurship education showing that the
results of the t-test obtained a tcount value of 3,383 > a ttavle value of 1,980 meaning
that the Hq hypothesis is accepted. Variable (X) entrepreneurship education on the
innovative (Y) variable has a positive influence, so the hypothesis Ho is rejected. The
calculated r value is 0.301. means that the entrepreneurship education variable (X)
has an effect on increasing innovative behavior (Y) by 30% categorized as relatively
weak. The remaining 70% is influenced by other variables both from the student's
internal self and from externally based on research journals found a, such as:
creativity, motivation, efficacy self, and desire to succeed based on previous
research journals.
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