Indonesian Journal of Islamic Economic Law Q IND ONESIAN ]OURNAL

Vol 2, No 2 (2025), pp. 83-98
DOI: https://doi.org/10.23917/ijoel.v2i2.10194

0f Islamic Economic Law EISSN:3031-4275

The Subscription Based Trading (Muhammadiyah Per-
spective)

Ardhansyah Dwiki Rizaldi', Rifgi Azka Muhammad?

! Faculty of Islamic Studies, Muhammadiyah University of Surakarta, Surakarta, Indonesia
2 Faculty of Dirasat Ulya, Department of Usul al-Figh, Al-Azhar University, Cairo, Egypt
0200249020@student.ums.ac.id
rifgiazkam422@gmail.com

Submission Track:
Received: 30-April-2025
Final Revision: 30-Mei-2025
Available Online: 1-Juli-2025

Copyright © 2025 Authors
© |

Abstract. The objective of this study is to examine the islamic legal aspects of
buying and selling subscribers from the perspective of Muhammadiyah fatwa
manhaj (methodology). The phenomenon of buying and selling subscribers has
become widespread with the development of digital platforms such as YouTube,
where subscribers have become one of the main requirements for monetization.
This practice raises legal questions, particularly regarding its validity in Islam.
Using qualitative approach by combining content analysis, literature review and
interview with subscriber service provider, this study examines the practice of
buying and selling subscribers based on Islamic principles such as honesty (as-
sidq), justice (al-'adalah), and public interest (al-maslahah). The analysis reveals
that this practice contains elements of deception, fraud, injustice, and gharar (un-
certainty), which are contrary to Islamic business ethics. Therefore, by applying
the Muhammadiyah fatwa methodology, such as the three-leveled approach to
norms in Islamic law (al-giyam al-asasiyyah, al-usil al-kulliyyah, and al-ahkam
al-far iyyah), it can be concluded that the buying and selling of subscribers is not
permitted in Islam. This study is expected to provide practical guidance for Mus-
lim content creators to prioritize ethical growth strategies and for policymakers
to regulate digital transactions in alignment with Shari’a principles, thereby fos-
tering transparency and fairness in online platforms.

Keywords: Islamic business ethics, Muhammadiyah, subscribers.

1 Introduction

The current digital age has had a significant impact on various aspects of life,
including communication, information and entertainment [1]. One manifestation of this
technological evolution is the emergence of various social media platforms that offer
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different features and benefits to their users. Among the social media platforms is
YouTube, a service provided by Google that allows its users to upload videos that can
be accessed for free by other users around the world [2]. YouTube has emerged as one
of the most prevalent social media platforms in Indonesia, with a utilization rate of
88%, followed by WhatsApp, Facebook, and Instagram. According to recent statistics,
the number of social media users in Indonesia has experienced a substantial increase,
with a growth of 160 million recorded in January 2020 alone. This figure represents a
notable rise from the previous count of 12 million recorded between April 2019 and
January 2020. YouTube remains the top choice for users as a place to share and host
the world's creativity [3]. A recent study conducted in 2021 found that YouTube ranks
as the most popular social media platform in Indonesia, outperforming other platforms
in terms of functionality and utility. Based on research conducted by the marketing
agency "We Are Social" and the social media management company "Hootsuite,"”
YouTube emerges as the social media platform with the highest monthly usage fre-
quency [4]. In the field of education, the choice of using YouTube as a learning medium
is one of the most popular options in the field of information communication technol-
ogy. Youtube videos are very suitable to be used as learning media in this digital age
because they are close to students' daily lives and it is very easy to access and retrieve
the needed information. In addition, the current generation is more comfortable watch-
ing videos than reading [5]

In addition to providing entertainment and education, YouTube's monetization ca-
pabilities can help content creators make a living. Through the YouTube Partner Pro-
gram and integration with Google AdSense, content creators can earn money from their
creative work without having to rely on traditional monetization methods [6]. This fea-
ture enables content creators to generate income from advertisements displayed on their
videos. However, to access this monetization option, YouTube imposes certain criteria,
such as a minimum of 1,000 subscribers and 4,000 watch hours within the past 12
months [7].

These requirements have been designed to incentivize channel owners to rapidly
increase their subscriber count and watch time. While there are many ways to achieve
this, a YouTube channel must focus on key strategies such as creating attractive thumb-
nails and a strong channel logo to enhance branding, organizing videos into playlists to
retain viewers, and using a compelling trailer to attract first-time visitors. Consistently
producing high-quality content with appealing visuals, clear audio, and appropriate mu-
sic is essential, as is scheduling videos regularly to maintain viewer interest [8]. These
requirements encourage channel owners to quickly increase the number of subscribers
and watch hours. In an effort to achieve these goals, it is not uncommon for them to use
various strategies that are not always ethical, including buying subscribers through ser-
vices that are widely available on various e-commerce platforms. The practice of buy-
ing and selling subscribers has become widespread in the community, although most of
them are unaware of its legal status from an Islamic perspective.
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This study seeks to conduct an exhaustive analysis of the practice of buying and
selling subscribers using the Muhammadiyah fatwa methodology approach. By using
this method, this research will formulate the view of shari’a law on this phenomenon
so that it can provide guidance for Muslims in responding to technological develop-
ments in the digital age.

2 Literature Review

2.1  Definition of Subscriber and the Practice of Selling it

According to the Oxford Advanced Learner's Dictionary, a subscriber is defined
as an individual who pays a fee, typically on an annual basis, to receive periodic issues
of a magazine or newspaper. The term may also be used to denote an individual who
provides financial support to an organization, such as a charitable foundation, or a per-
son who pays for the receipt of a service, such as cable television [9]. According to that
definition, it can be concluded that a subscriber is an individual who voluntarily sub-
scribes to content with the objective of receiving updates from that content through
regular financial contributions, thereby reflecting a commitment to supporting or ac-
cessing what is offered. This definition highlights the idea that people choose to sub-
scribe to something, usually to stay updated on content they're interested in. The origi-
nal definition of a subscription focuses on financial transactions.

The definition of a subscriber in the context of Internet-scale publish/subscribe
systems involves receiving only information that has been precisely requested through
subscriptions [10]. While the term "subscriber" is frequently linked to YouTube, it more
broadly refers to an individual who has registered to receive a service, product, or up-
dates on a regular basis, often through the medium of regular payments. This encom-
passes subscriptions to magazines, streaming platforms, and online memberships. Sub-
scribers typically enter into contractual agreements that obligate them to make regular
payments, whether on a weekly, monthly, or yearly basis. This agreement is often con-
tingent upon the subscriber's continued access to the content or services in question. In
exchange for their commitment, subscribers are entitled to receive certain benefits, in-
cluding exclusive features or content. Furthermore, a subscriber is defined as an indi-
vidual who elects to follow or maintain current awareness of content from a particular
user, page, or channel. By subscribing, users ensure that they receive notifications or
alerts whenever new content is posted, such as videos, articles, or updates. This phe-
nomenon is prevalent on various digital platforms, including YouTube, email newslet-
ters, and social media, where individuals subscribe to remain updated on content from
creators that aligns with their interests [11].

In today’s digital era, the YouTube platform has experienced rapid development
and has become one of the most widely used media not only in Indonesia, but also
around the world [3]. Along with this evolution, the term subscriber has become in-
creasingly associated with YouTube. This is because YouTube directly uses the term
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subscriber to refer to any account or user who has subscribed to a channel. Thus, when
people subscribe to a channel, it automatically enrolls them as subscribers, ensuring
they are notified whenever new content is published [12].

The subscribe feature is mutually beneficial for both the channel owner and the
viewer. This feature enables viewers to maintain current awareness of their preferred
channels without the need for manual searching through the search bar [12]. For content
creators and channel owners, subscribers are of significant importance. They serve two
primary functions: first, they increase the number of viewers for the videos uploaded
on the platform; and second, they are a prerequisite for monetization on YouTube. As
previously stated, a prerequisite for an account to be monetized—that is, to generate
revenue from uploaded videos—is to attain at least 1,000 subscribers and accumulating
4,000 watch hours within the last 12 months [7] (see Fig. 1).
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Fig. 1. Youtube Partner Program Eligibility

This fact has encouraged content creators, especially those just starting out, to
compete for subscribers. This phenomenon has also created a business opportunity in
the form of subscriber buying and selling services offered to YouTube channel owners.
This practice is now common on e-commerce platforms such as Tokopedia and Shopee
(see Fig. 2). These service providers offer a wide variety of packages and prices, rang-
ing from affordable ones for small subscriber additions to those worth millions of ru-
piah for large additions.
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Fig. 2. Subscriber Selling Service Offered on Shopee

In addition to buying and selling subscribers, similar services are offered such as
buying and selling followers, likes, and viewers [13]. By using these services, channel
owners can instantly increase their subscriber base without having to do any promo-
tional work or improve the quality of their content. They simply pay a set amount of
money to get a quick boost in subscribers, with the primary goal of meeting YouTube's
monetization requirements to earn revenue from their channel.

Therefore, seeing this phenomenon, it is important for us as Muslims to under-
stand how the law of subscriber buying and selling practices in the view of Islam. More-
over, as one of the largest Islamic organizations in Indonesia [14] and is a religious
organization with the largest Muslim community in Indonesia [15], it is necessary to
observe how Muhammadiyah analyzes a contemporary issue in formulating the law to
produce fatwa products based on the principles of its methodology approaches that have
been established.

2.2 Muhammadiyah's Approaches to Determine Shari’a Law

In the Tarjih decision in Jakarta in 2000, it was stated that the approach in Mu-
hammadiyah's ijtihad uses the bayani, burhani, and ‘irfani approaches [16]. The bayani
approach is based on the interpretation of religious texts (Qur'an and Sunah) with other
texts, which in the tradition of tafsir is known as tafsir bi al-ma'tsur (interpretation
based on authentic sources). This approach emphasizes the importance of consistency
between the wording and the law it contains, especially in matters of worship [17].
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Meanwhile, the burhani approach emphasizes rational and logical reasoning based on
an analysis of the socio-historical context and argumentative evidence [18]. The
burhani approach is widely used in modern issues, such as determining the beginning
of the lunar month using astronomy. Muhammadiyah combines the text with scholar-
ship to understand new contexts while maintaining the integrity of the text's meaning
[19]. Meanwhile, the ‘irfani approach emphasizes inner experience and intuition in un-
derstanding divine meaning [18]. This approach has been controversial because of its
subjective and connection to the inner self (batiniah) [17].

The ijtihad method with the bayani, burhani, and irfani approaches is used by
Muhammadiyah to address various issues in society. The bayani approach refers di-
rectly to the text of the Qur'an and Sunah, burhani uses science as a tool of analysis,
while ‘irfani emphasizes sensitivity and inner intuition through purification of the soul
[20]. Muhammadiyah believes that the three approaches must complement each other
and be intertwined in a circular spiral, so that the process of istinbath is not based on a
single method, but rather on a functional and integrative combination, with the aim of
making the resulting Islamic law more comprehensive, accurate, and contextualized in
accordance with the development of the times and the needs of the community [18].

In its implementation, Muhammadiyah's fatwa method, which combines the ba-
yani, burhani, and irfani approaches, can be applied in formulating laws related to the
practice of buying and selling subscribers. The bayani approach is used to review rele-
vant Qur'anic texts and hadiths related to the principles of buying and selling, such as
honesty, justice, and the prohibition of gharar (uncertainty). The burhani approach then
analyzes the subscription system, taking into account modern economic aspects, tech-
nology, and applicable positive law, such as how digital contracts work or how to en-
sure transparency in transactions. Finally, the ‘irfani approach helps to explore the
moral and spiritual significance of the transaction, such as the intention to provide
greater benefits to customers and to avoid harmful practices.

2.3 Previously Relevant Fatwa

In regard to the subject of income derived from the YouTube platform, it is pos-
sible for content creators to generate revenue through the Google AdSense program by
enrolling in the YouTube Partner Program [21]. AdSense is an advertising program
from Google that compensates website and blog owners who display advertisements on
their sites. The display of these advertisements is determined by two factors: the subject
matter of the content and the demographic characteristics of the visitors to the site.
Payment is facilitated through the Pay Per Click (PPC) model, wherein advertisers incur
a cost each time an advertisement is selected by a user [22], [23].

In this context, the Muhammadiyah Tarjih and Tajdid Council has issued a fatwa
regarding the legality of using Google AdSense in the magazine Suara Muhammadi-
yah, No. 16, 2021. The fatwa states that the implementation of AdSense is permissible
(mubah), provided that the the owner of the channel or website can guarantee that



88

advertisements containing elements that are deemed haram or negative elements such
as pornography, violence, gambling, or other content contrary to Islamic law. However,
if the administrator is unable to manage and monitor the advertisement content in a
manner that prevents harm, the principle of sadd adz-dzari‘ah (preventing harm) be-
comes applicable, thereby rendering the income impermissible [24]. YouTube has out-
lined its policies on its website, explaining that it provides channel owners with the
ability to review each advertisement and decide whether to allow it to be displayed.
They exercise editorial control over advertisements that may appear on the site or in the
content of channel owners, and they offer several options to review and block adver-
tisements [25]. If this feature can be proven to be effective and used in an optimal man-
ner, then the income generated from the advertisements displayed will not contain any
prohibited elements and will be permissible to receive.

Therefore, further discussion is necessary regarding the legality of buying and
selling subscribers, as this practice is increasingly common to meet one of YouTube's
monetization requirements, namely reaching 1,000 subscribers [7]. A high number of
subscribers has been shown to attract more viewers, which ultimately increases a crea-
tor's income. Consequently, a more comprehensive legal examination is necessary to
evaluate the validity of this practice from an Islamic perspective, particularly through
the lens of the Muhammadiyah fatwa methodology approach.

3 Methodology

This research takes a qualitative approach by combining content analysis and lit-
erature review methods to examine the law of subscriber buying and selling from the
perspective of Muhammadiyah fatwa methodology. Primary data sources include the
official fatwa of Muhammadiyah Tarjih and Tajdid Council, Qur'anic and Hadith texts,
and YouTube's policies, such as those regarding fake engagement and its partner pro-
gram eligibility. Meanwhile, secondary data consists of dictionaries, scholarly journals,
and supporting articles relevant to the research topic.

Data collection was conducted through in-depth interviews with one key inform-
ant, a subscriber service provider with four years of practical experience (2019-2023)
in the business. The informant was selected using purposive sampling technigue, tar-
geting individuals with direct, hands-on knowledge of subscriber trading mechanisms
and market practices. Data analysis was conducted based on three levels of Islamic
legal norms according to Muhammadiyah: fundamental values (al-giyam al-asasiyyah),
universal principles (al-usil al-kulliyyah), and practical provisions (al-aikam al-far ‘iy-
yah). The results of the analysis are presented descriptively to provide a comprehensive
understanding of the validity of subscriber buying and selling practices from an Islamic
perspective and the Muhammadiyah fatwa methodology.
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4 Result and Discussion

4.1 A Discourse on the Subscriber Buying and Selling Mechanism.

The practice of buying and selling subscribers is a new phenomenon that has
emerged with the development of digital technology. The term "subscriber" and the
practice of buying and selling it were not known at the time of the Prophets or in later
times, and gained recognition with the advent of the Internet, particularly following the
establishment of YouTube in 2005 by three former PayPal employees: Chad Hurley,
Steve Chen, and Jawed Karim [26]. Therefore, as a contemporary term and practice, it
is necessary to explore how the mechanism of this practice takes place, including the
ordering process to the technicalities of adding subscribers instantly.

The literature that specifically discusses the mechanism of buying and selling sub-
scribers in detail is very limited. Most of the research that has been done discusses the
buying and selling of Instagram followers, which were initially developed in various
online stores [27]. Therefore, this research takes an empirical approach through direct
interviews with the actors of the service industry. This is in accordance with the prin-
ciple of Muhammadiyah fatwa methodology that when discussing a problem, especially
contemporary problems, one of the steps taken for later consideration in the formulation
of law is to ask the problem to those who understand and are experts in their fields, as
in the formulation of the fatwa on cigarettes inviting health experts, demographers and
sociologists [28].

The present study involved an informant with four years of experience in selling
subscriber and follower services. The interview was conducted via the WhatsApp ap-
plication in the form of text messages and voice notes on April 9, 2025, at 12:33 PM,
addressing several questions regarding the security of the service against the risk of
account blocking by YouTube, the source of accounts used to inject subscribers, and
the potential decrease in the number of subscribers after purchase. The following is a
transcript of the interview, accompanied by its results:

Table 1. Transcript of the interview with subscribers’ seller.

Question Answer
What services have you offered

1 and how long have you been
doing them?

I sell Instagram followers and YouTube subscribers, for 4
years from 2019 to 2023.

They can be active or inactive, depending on the request.
If they are active accounts, they are fictional accounts cre-
I would like to ask about buying ated by the service provider, so they have access to those
and selling subscribers. Where accounts, including watching videos, liking, and com-
do the subscribers come from? menting. However, if they are inactive accounts, they are
Are they active accounts? bot subscribers created once and then run by the system.
In inactive accounts, the service provider does not have
access to activities because they are entirely automated




90

programs designed solely to increase the number of sub-
scribers.

Regarding active accounts, how
can service providers run so
many accounts actively, includ-
ing giving likes and comments?

Generally, service providers use a coding system via the
web, so that these accounts are automatically programmed
to give likes and comments on the channels of users who
have been injected with subscribers.

Does YouTube allow the prac-

Of course, YouTube does not allow this and will block

tice of buying and selling sub-

4 scribers like this? If not, what
can be done to avoid detection
by YouTube?

accounts found to be injecting subscribers. Therefore, the
injection is typically done gradually or not all at once to
appear organic and avoid detection.

Yes, because the system used may have bugs, which are
errors or defects in the software that cause the program or
system to not function as expected. Subscriber decreases
often occur due to these bugs.

Is there a possibility that sub-
5 scribers will decrease after in-
jection?

. Itis possible that bugs are not currently appearing because
Many subscriber sellers guaran- -
. . the system they use is advanced and up-to-date. However,
tee that subscribers will not de- .
6 - the more advanced the system, the more sophisticated the
crease. Does that mean it's not L o
true? bugs can become. Therefore, there is still a possibility that
subscribers may decrease in the future.

The result of the interview reveals several facts that should be considered in the
formulation of laws, including the following:

In practice, two types of accounts are used to inject subscribers: active accounts
and passive accounts. Active accounts are considered fictitious accounts that are con-
trolled by service providers to perform interactions such as watching videos, liking, and
commenting. In contrast, passive accounts are subscriber bots that only serve to in-
crease the number of subscribers without any other activity. Secondly, it is important
to note that YouTube does not tolerate the practice of purchasing subscribers. Accounts
that are discovered to be engaging in this type of activity may be subject to a block.
Consequently, service providers generally implement a gradual subscription injection
strategy to ensure the appearance of organic growth and evade detection. Thirdly, de-
spite the claims of certain vendors that the quantity of subscribers will remain constant,
a reduction in subscriber numbers is still a possibility. This is due to the potential for
loss of subscribers in the event of system errors or the presence of bugs.
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Practice of Subscriber Injection
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Fig. 3. Practice of Subscriber Injection on YouTube

4.2  The Process of Formulating Fatwa

Buying and selling subscribers is one of the forms of business or transactions,
therefore, returning to the original law in mu’amalah activities, namely, all mu’amalah
activities are permissible as long as there is no evidence to explain the prohibition. This
is based on a figh rule as follows:

SAT e I 35 s Ay oLl 3 el
Meaning: “The basic principle in everything is that it is permissible until there is evi-
dence to show that it is forbidden.” [29]
In accordance with the above-mentioned figh principle, the prevailing ruling in
muamalah is that all actions are permissible unless there is an explicit or implicit pro-
hibition in the Qur'an and Sunah.

It is noteworthy that Islamic teachings encompass a framework for business eth-
ics, as articulated in the Himpunan Putusan Tarjih (Collection of Tarjih Decisions)
Volume 3, specifically in the section addressing the 26th National Tarjih Conference
in Padang in 2003. As delineated in the Islamic business ethics, the criteria for business
activities include the prohibitions of lies, fraud or deception, gharar (speculation), and
oppression [30]. With regard to the technical procedures (methods) of Muhammadiyah
fatwa council in the formulation of law, one such method is the use of hierarchical
assumptions. That is to say, the Islamic legal norms are structured hierarchically. At the
highest level are the foundational values (al-giyam al-asasiyyah), which include
tawhid, justice, public interest, and ethics. These principles are derived from the Qur'an
and Sunah as well as the realities of life. These fundamental principles form the basis
for universal principles (al-usil al-kulliyyah), which are the result of deduction or ab-
straction from the fundamental principles and primary sources. These principles
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subsequently serve as the foundation for the establishment of practical provisions (al-
ahkam al-far iyyah), which represent the codified rules of Shari’a that are applicable
to particular legal cases [19].

By seeing and observing how the practice of buying and selling subscribers is
carried out, then analyzed through a three-leveled approach to norms in Islamic law (al-
qiyam al-asasiyyah, al-usul al-kulliyyah, and al-ahkam al-far iyyah), it will produce
several practical legal provisions that will be the defining indicators of legal formula-
tion; namely, the prohibition of lying and cheating, the prohibition of injustice, and the
prohibition of gharar (uncertainty).

Foundational
As-Sidg (Hon- Al-‘Adalah Al-Maslahah
Values i (Public Interest)
(i) il esty) (Justice) e
Universal In accordance The principle of Business object
Principles with approved justice in busi- is clear and
(3D J 5 regulations ness transparent
Practical Provi- Prohibition of Prohibition of Prohibition of
sions lying and cheat- injustice in gharar (uncertain-
(Aae Ll Al ing in business business ty) in business

Fig. 4. The process of using the three-leveled approach to norms in Islamic law.

4.3 The Practice of Buying and Selling Subscribers Contains Lies and
Fraudulent.

In Islamic teachings, honesty is a very basic principle in any transaction, including
buying and selling. The Qur'an emphasizes the importance of honesty in Surah Al-
Muthaffifin verses 1-3: )

(3) Osiwdi b 53535 o 2 SIS 135 (2) &sh ke N e 1SIER1 13 Gl (1) Gusilaall 5
Meaning: “(1) Woe to those who cheat (in measuring and weighing)! (2) (Those) who,
when they receive a measure from others, ask to be measured. (3) And when they meas-
ure or weigh (for others), they deduct.”
This is also in line with the Hadith which prohibits all forms of cheating:
Meaning: “Whoever deceives us is not one of us.” (Hadith narrated by Muslim no. 101)
[31]
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Based on these verses and hadiths, it is clear that any form of lies and fraud in
transactions is prohibited in Islam. When combined with the practice of buying and
selling subscribers, there is an element of lying involved. As explained earlier, the sub-
scribers that are purchased do not come from real accounts that voluntarily and know-
ingly subscribe to a channel. Instead, these accounts are intentionally created by the
seller for business purposes only (see Fig 3). Therefore, the subscriber that appears on
the buyer's channel is actually a fake subscriber because it does not meet the actual
definition of subscriber, which is someone who chooses to follow or stay updated with
content from a specific user, page, or channel [11]. In this context, it is evident that
YouTube users are being exposed to deception and misinformation.

It has been demonstrated that, in addition to the use of falsehood, this practice also
involves the perpetration of fraud. YouTube, a video content platform, strictly prohibits
the manipulation of subscribers. This phenomenon is delineated in YouTube's Fake
Engagement Policy, which stipulates that YouTube does not allow for the artificial
increase of views, likes, comments, or other metrics through the use of automatic
systems or the serving of videos to unsuspecting viewers. Furthermore, content that is
exclusively designed to motivate viewers to engage (e.g., views, likes, comments, etc.)
is strictly forbidden. Consequently, content and channels that do not adhere to this
policy may face termination and removal from YouTube [32].

To circumvent the policy, subscriber sellers usually get around it by gradually
injecting subscribers so that they are not detected by the system (see Fig 3). This strat-
egy is clearly intended to deceive the system and keep the buyer's account from being
threatened with suspension by Youtube. There is no justification for this action, as
Youtube's policy is certainly not without reason; they are undoubtedly based on princi-
ples of fairness and the greater good. When someone decides to become a content cre-
ator on a platform such as Youtube and agrees to its policies, he is obligated to abide
by the agreement as long as it does not conflict with the Islamic principles—that is, it
does not legalize the haram or forbid the halal. This is in accordance with the prophetic
tradition recorded in the Hadith:

Gioa a5 995 58 e ) aghay i Je (el
Meaning: “And the Muslims should fulfill the conditions that they have agreed upon,
except those that forbid something halal (lawful) or make lawful something haram
(unlawful) ” (Hadith narrated by Tirmidhi no. 1352, he said the hadith is Hasan Sahih).
[33]

As such, the practice of buying and selling subscribers is not only contrary to the
principle of honesty in Islam, but also violates business ethics and agreements made
when using the YouTube platform.

4.4  The Practice of Buying and Selling Subscribers is a Form of Injustice.

Muslims are obligated to uphold the principle of justice in all their activities,
including commercial transactions. There should be no one who engages in the
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oppression of others, nor should it be subject to such injustice or oppression. As
explained in Surah Al-Maidah verse 8:
=05 580 Al b 191 0 V1 e 8 (i e 0 Y Sl 21065 b el B 1508 15kl ol G
Orsland Ly 5k 0 )7 148815
Meaning: “O you who believe, be those who always establish (the truth) for the sake of
Allah, bearing witness with justice. And let not your hatred of any people lead you to
be unjust. Be just, for justice is nearer to piety. And fear Allah, surely Allah knows best
what you do.”

When it comes to the practice of buying and selling subscribers, there is an ele-
ment of oppression and unfairness that negatively impacts other players in the content
business. Channel owners who buy fake subscribers have indirectly tyrannized other
creators who are trying to honestly and consistently improve the quality of their content
to attract subscribers naturally. This creates an uneven playing field. The unfairness is
seen when someone who is not serious about creating content, even committing fraud,
actually gains popularity and higher income compared to those who work hard and
honestly.

From this description, it can be concluded that the practice of buying and selling
subscribers not only violates ethics, but also contradicts the principles of justice in Is-
lam. It creates space for some people to oppress others.

4.5  Buying and Selling Subscribers Has Elements of Gharar and Manipulation

Islam places significant emphasis on the consideration of maslahah (public inter-
est) in all forms of transactions. In contrast, Islam prohibits various forms of mu’amalah
(transactions) that contain mafsadah (harm), including the prohibition of consuming
something that belongs to others in an unlawful manner. One such form of these trans-
actions is the presence of gharar (uncertainty). Consequently, Islam stipulates that all
transactions must be executed with clarity (wudhuh) and transparency, ensuring that no
information is withheld or ambiguity exists to potentially compromise the interests of
any party involved. The prohibition against gharar is emphasized in several hadiths,
including the hadith from Abu Hurairah radhiyallahu ‘anhu: )

DA i e s alanll i fe dlles alle A e 1 0515
Meaning: “The Messenger of Allah, may Allah bless him and grant him peace, forbade
the sale of al-hashah (by throwing stones) and the sale of gharar.” (Hadith narrated by
Muslim no. 1513). [31]

The practice of buying and selling subscribers, if we observe the process, can
cause gharar. This is because one of the principles of the buying and selling contract is
the transfer of ownership [34]. Meanwhile, when buying a subscriber, the buyer still
does not have full access to the subscriber he has bought. It may even be that the own-
ership status is unclear because it is a bot or an inactive account operated by the system.
From the recognition of those who have sold subscribers, it is also known that there is
a possibility of a decrease in the number of subscribers after the transaction. This is
because the system used to inject subscribers may still have technical glitches or bugs,
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so it does not perform its proper function (see Fig 3). This situation certainly shows that
the transaction does not fulfill the principle of maslahah (public interest) and instead
contains gharar.

Furthermore, this practice also contains elements of demand manipulation, which
can be categorized as bai' najasy; a form of buying and selling that is prohibited in
Islam. As the hadith of Ibn 'Umar radhiyallahu ‘anhuma states: )

G e pls e W L G
Meaning: “The Prophet, peace and blessings be upon him, forbade najasy.” (Hadith
narrated by Bukhari no. 2142) [35]

In this particular context, the term najasy is defined by Wahbah az-Zuhaili in his
book al-Figh al-Islami wa Adillatuhu as follows:

Lesalia adi s Leiad (o W) cln Aala Al Gl alodl A Ja sl i of 52
Meaning: “Najasy is when someone bids on the price of an item, even though they do
not need it, but only to make its price expensive and provide a benefit to the owner of
the item.” [36]

Upon closer inspection, the buying and selling of subscribers follows a similar
pattern. Channel owners deliberately buy fake subscribers to make others believe that
the channel has a large following and is worth watching. This phenomenon has the
potential to influence viewers and encourage them to access the content, which ulti-
mately benefits the channel owner unfairly.

5 Conclusion

Based on the analysis presented, by applying the Muhammadiyah fatwa method-
ology, it concludes that the practice of buying and selling subscribers involves elements
of lies, fraud, injustice, and gharar (uncertainty), as well as manipulation. Conse-
quently, this practice is deemed impermissible within the framework of Islam. These
elements clearly contradict the principles of honesty (sidg), justice (al-'adalah), and
public interest (maslahah) as articulated in Islamic business ethics and mu’amalah.
Consequently, the practice of buying and selling subscribers is prohibited, and social
media users, particularly those on YouTube, are strongly encouraged to avoid from
such activities and instead prioritize enhancing the quality of their content to ensure
that it is beneficial, educational, and consistent with Islamic values. It is hoped that
Muslims will always uphold honesty and justice in all transactions and economic activ-
ities, and avoid any practices that may harm themselves or others. Furthermore, it is
important for policymakers to establish regulations for digital transactions that are con-
sistent with Shari’a principles and promote transparency and fairness across online
platforms. Wallahu a’lam bish-shawab.
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